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The President’s “E” Award
Is the highest recognition any U.S. 
company can receive for making a 
significant contribution to the 
expansion of U.S. exports



Today’s Agenda

Why China Online
Brand Awareness and 
Social Media in China

China Strategies for 
Exporters

A Helping Hand, Take-
aways, and Q&A
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1: Why China Online

China Online Environment



Mobile First

97% of internet access = mobile

➢ 52% shop using mobile

➢ Online payments versus credit 
cards

➢ Rapid adoption 

1: Why China Online



China’s Social Media Behaviors

Percentage of 
internet users who 
use social media for 

work purposes

Viewed or used a social 
media network or 

messaging service in the 
past month

Average hours 
per day spent 
using social 

media

45% 2.2 +98%

1: Why China Online

Source: Hootsuite



{ }2 Brand Awareness and 

Social Media in China



10

Baidu Search Engine Marketing Drive traffic to your website! 

Baidu Tuiguang => 百度推广
2: Brand Awareness and Social Media in China



Is it Twitter’s equivalence???
No. Weibo is more like Facebook

Different tools: 
FenSiTong, Fensi Toutiao, Weirenwu…

Content is Key 

Build Brand Awareness
2: Brand Awareness and Social Media in China



Video platforms in China
Still looking for a YouTube equivalent? 

There isn’t one. 

➢Share videos on social media channels: 
Tencent video, YouKu

➢Other video platforms: iQIYI, Bilibili

➢Short video apps: Douyin

2: Brand Awareness and Social Media in China
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Tips for Great Local User Experience 
for Chinese Websites

✓ Which Chinese?
Simplified versus Traditional
Cantonese versus Mandarin

✓ Styling
Fonts, Color versus Bold
Layout and formats

✓ Image Heavy
✓ Baidu accreditation

Beware backlinks (no external links)

2: Brand Awareness and Social Media in China
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ADVANTAGES: 
Build brand awareness 
Find in-market partners 

Drive traffic to logistic / distributor or ecommerce platforms
Retain and engage clients

Step 1: Build Localized Chinese Website

Step 2: Baidu Search Engine Marketing

Step 3: Social Media starting with Weibo

Step 4: WeChat account

3: China Strategies for Exporters

Sell Online in China
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Website 
Localization 

for China

Market-specific & Client-focused

1. Registered domain name, ICP filing and licence

2. Multilingual navigation

3. Mobile-enabled 

4. Design adaption

5. Fully adapted to local language

6. Cultural aspects taken into consideration 

7. Optimized for Baidu

8. Hosted locally

9. Correct content management system

10. Online security and compliance

3: China Strategies for Exporters



Avionics Support 
Group (ASG)

Online Global in the United States, 
China, Mexico, Japan, Brazil, UAE, 

Russia, and France

Optimizing trade shows and 
generating leads

The return on investment was rapid: 
$.5 million airline deal

Exports grew from $2.5 to $5 million 

3: China Strategies for Exporters



{ }4 A Helping Hand, Take-

aways, and  Q & A



Online Global Programs
Make the Internet work for you globally! How will the Program help you?

✓ Reach new markets  
✓ Be found and understood in target markets  
✓ Generate leads  
✓ Grow your international sales  
✓ B2B distributor recruitment and support  
✓ B2C consumer influence, opinion, 

leadership and engagement  
✓ Grow your brand awareness, credibility, and 

trust  
✓ Own and control your online presence 
✓ Measure and manage your online success 

4: A Helping Hand, Take-Aways, and Q&A



Option A

Benefits:
Two best practice, country-specific, optimally 

localized business development websites for your 
top two international target markets

Two Market Expansion

Option B
Multiple Market Expansion

Benefits:
Optimally localized business development websites, 

with your defined scope.

Companies interested in CMS, Website Design, New 
Content, and CRM Integrations

STEP Grants available for our Online Global Programs

4: A Helping Hand, Take-Aways, and Q&A



Option E
Ecommerce

Benefits:
Ecommerce best-practice, optimally localized 
business development websites, with a scope 

driven by your needs and objectives. 

Option C

Benefits:
The fastest, most cost-effective way to be found, 

understood, and be easy to do business with using: 
Search Engine Marketing (SEM), Social Media 

Marketing (SMM), Reporting and Analytics

International Online 
Marketing

STEP Grants available for our Online Global Programs

4: A Helping Hand, Take-Aways, and Q&A



The Online World = Localized 

Localized websites →

Get found
Be understood

Do business

Grow your exports, sales, brand and business globally

Your clients, prospects, future employees, suppliers 
→

will search online in their local online environment

4: A Helping Hand, Take-Aways, and Q&A



China Infographic
4: A Helping Hand, Take-Aways, and Q&A
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Questions?
We are happy to help!
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